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Profile 
Teddy is a fast, pacey cutter originally specialising in music projects, promos, commercials and trailers. 
He has in recent years incorporated his creative contemporary editing style into working on drama 
documentaries and factual programming and he has a loyal pool of regular clients who are always 
keen to work with him.  He interprets briefs well and works hard to get the job done to the best it can 
be.  He is extremely meticulous and loves to be creative. Clients trust him to deliver, always meeting 
deadlines and always to the highest standard. 
 

Credits 
 

Documentaries / Drama-Docs 
 
“Love, Honour, Betray” 1x 60min. Series 2. Episode 6. True crime series using real footage to tell the 
shocking stories of those duped by their partners in dark and devastating ways that no one could have 
seen coming. 
Exec Producer: Stephen Dost 
Arrow Media for Discovery ID 
 
“Pervert: Hunting the Strip Search Caller” Episode 3. Three-part documentary series telling the story 
behind a serial hoax caller who targeted over 100 fast food restaurants across the USA between 1993 
and 2004. They duped restaurant managers into conducting a search of junior employees by telling 
them they had committed a theft. Victim testimony and interviews with key players in the 
investigation, and the trials that followed, bring this story to life. 
Series Director: Richard Turley 
Wag TV for Netflix/Paramount Plus 
 
“Seven Days on Mars” 1 x 90min. Professor Brian Cox fulfils a childhood dream by going behind the 
scenes at Nasa’s Jet Propulsion Laboratory (JPL), mission control for Mars 2020 – one of the most 
ambitious missions ever launched that may finally reveal if life ever existed on the red planet. 
Exec Producer: Ashley Potterton 
Arrow Media for BBC2 
 
“Caught in the Net” 1 x 60min. True stories of investigators entering the digital world to solve a brutal 
murder. Every time anyone goes online, they leave a digital trail behind them. Now investigators must 
enter this virtual world and follow the data as they race against time to secure justice for victims' 
families and track down the killer. 
Exec Producer: Ash Potterton 
Arrow Media for Discovery ID  
 
“Positive” 1 x 60min. Episode 3 of 3. 3-part docuseries featuring archive footage and intimate 
testimony from some of the earliest HIV patients and real-life heroes to tell the tragedies and 
triumphs of Britain’s 40-year battle with HIV. 
Series Producer: Tracey Chapman 
Arrow Pictures for Sky Documentaries 



 
“Gabby Petito: The Murder that Gripped the World” 1 x 90min. This documentary follows the case of 
Gabby Petito, a 22-year-old who went missing while travelling on a van trip with her boyfriend Brian 
Laundrie across the US. She was later found dead. The programme looks at her own videos and posts 
on Instagram and other sites. 
Exec Producer: Nathaniel Lippiett 
ITN for Channel 5 

 
“Generation 9/11” 1 x 120min. Co-Editor. An estimated one hundred and eight children were in their 
mother’s womb when they lost their fathers in the terrorist attacks of 11th September 2001. This 
intimate documentary tells the stories of these unique children and their families, twenty years after 
the tragedy. 
Director: Liz Mermin 
Arrow Pictures for PBS, ARTE France & Channel 4 
 
“Twisted Killers” Series 1. 1 x 50min. This new true crime series tells the shocking stories of some of 
America’s darkest, most unusual murderers and how they where brought to justice. 
Exec Producers: Bruce Kennedy and Ian Russell 
ITN Productions for Oxygen US 
 
“Breaking the Band: Twisted Sister” 1 x 60min. Music documentary which follows the journey of this 
hard gigging band from New York. Within a few years of making it3 big, the fire that fuelled the flames 
of fame was extinguished by overexposure and tensions within the band, leading to a messy break up 
in the late 80s. 
Exec Producer: Ash Potterton  
Potato for ITV 
 
“Queen of Meth” 1 x 60min. Three-part series in which one of America’s most notorious drug 
Queenpins, Lori Arnold, sister of actor Tom Arnold, takes a break from her mundane Ohio factory job 
to confront her criminal past and how she turned an addiction into an enterprise. 
Executive Producer: Elli Hakami 
Talos Films for Discovery + 
 
“History 101” Series 1 & 2. 3 x 30min series telling the history of subjects ranging from nuclear power 
to DNA through graphics and archive. 
Series Producer: Kate Hamspson 
ITN Productions for Netflix 
 
“Before They Were Royal: Prince Philip - The Bachelor Years” 1 x 75min. Documentary looking at 
the Duke of Edinburgh's early life, his playboy father and troubled mother, and an immediate 
childhood connection that blossomed into a royal romance. 
ITN for Channel 5 
 
“American Monster” Season 2, 4 & 9. 7 x 60min. Viewers get closer than ever to some of America's 
most shocking and surprising crimes. Filled with never-before-seen footage of these devils in disguise, 
American Monster interweaves twisting-turning stories of astonishing crimes, with 'behind-the-
scenes' footage of killers at their seemingly most innocent. 
Arrow Media for Discovery ID 
 
“See No Evil” Season 2, 3, 4, 5, 6, 7 & 9. 8 x 44min. Ground-breaking new series about how real crimes 
are solved with the help of surveillance cameras. The series features real footage and dramatic 
reconstruction, combined with first-hand testimony from police, witnesses, and families. 
Arrow Media for Discovery ID 
 
 



“Boeing’s Killer Plane: What Went Wrong? 1 x 60min. This archive-heavy documentary examines the 
chain of events that led to the crashes of two passenger jets. The Lion Air Flight 601 and the Ethiopian 
Airlines 737 MAX and why the fastest-selling aircraft in Boeing’s history ended in disaster. 
Arrow Media for Channel 4 
 
“Body Cam” Series 2.  4 x 60min eps.  Raw, intense and action-packed Body Cam puts the viewer in 
the front line of policing.  Using real footage from police body cameras, viewers experience first-hand 
the dangerous, fast moving situations officers face and the life or death decisions they must make. 
Arrow Media for Discovery 
 
“The Devil Speaks” Finishing Editor.  1 x 60min ep. New series featuring real-life murder 
investigations.  Using a combination of real footage, interviews, dramatic reconstruction and archive, 
The Devil Speaks puts the voices of the victims and perpetrators themselves at the heart of the 
storytelling.  
Arrow Media for Discovery 
 
“How the Universe Works” Series 6. Continuing its journey into the cosmos, this series combines 
interviews with the world's foremost organisations such as NASA, ESA and CERN, scientists, 
fascinating experiments in leading research facilities, visual effects and cutting-edge CGI to give an 
absorbing insight into how all the elements in our Universe evolved and continue to evolve. 
Pioneer Productions for Discovery  
 
“Animal Fight Night” 1 x 60min. Episode 10. Animal Fight Night features battles between some of the 
biggest, baddest and often surprising fighters in the wild. National Geographic dissects the science 
behind the fight tactics and weapons that human champions wouldn't and couldn't employ. 
Arrow Media for National Geographic 
 
“America in Colour” 5 x 60min episodes covering five decades - the story of America in the early 20th 
century.  Using colourised archive footage. 
Arrow Media for Smithsonian Channel 
 
“Live from Space” A ground-breaking and exciting season of programmes made in collaboration with 
NASA, taking viewers into space with the astronauts on the International Space Station.   
Offline and Online. 
Arrow Media for Channel 4 / NatGeo / NASA 

 
Entertainment and Factual Entertainment 
 
“Christmas at Liberty” 1 x 47min. A magical look at how luxury retailer Liberty sprinkles glitz and 
glamour galore as they pull out all the stops for Christmas 2021, from their first own-brand candles to 
£225 beauty advent calendars. 
Exec Producer: Claudine Parrish 
ITN for Channel 5  

 
“Tonight With Target” 1 x 45min. Hosted by Radio 1Xtra’s DJ Target , this six-part weekly show 
celebrates Black British music artists as they take over the globe. Showcasing the best new acts with 
live performances, as well as appearances from some of the biggest names in the industry and with 
innovative viewing experience with 360 camera coverage. The show travels across the UK and the rest 
of the world as iconic artists perform live from breath-taking locations. 
Naked Entertainment for BBC Three 

 
“Gordon Ramsay: Unchartered” 1 x 45min. Laos - Whisking together three key ingredients: unlocking 
a culture’s culinary secrets through exploration with local food heroes, no matter where they may 
lead him; tracking down high-octane traditions, pastimes and customs that are specific to the region 
in hopes of discovering the undiscovered. Finishing Editor 
Studio Ramsay for National Geographic 
 



“The Secret World of the Holiday Resort” 1 x 60min. Ob doc which lifts the lid on an all-inclusive hotel 
in the heart of Spain’s Costa Brava. Focusing on the thousands of Brits who flock there each year and 
uncovering what they really like to do on holiday, from the partying, family feuds, the stolen romantic 
moments, the incidents, the accidents; everything, quite literally, under the sun! 
Lion Television for Channel 5 
 
“The Hangover Games” 3 x 30min. A brand-new gameshow with a bittersweet twist. This unique and 
hilarious series will see presenter Matt Richardson and co-host Ken Cheng spring a surprise on 
hungover Brits across the country  
Little Gem for E4 
 
“Adele at the BBC” 1 x 65min BBC Music production. Adele performs some of her biggest hits in front 
of a live studio audience, and talks to host Graham Norton about her life and career. Pre-titles and 
VTs. 
BBC One 
 
“The X Factor” Series 10 & 11 of this popular primetime music entertainment series presented by 
Dermot O’Leary and judged by Gary Barlow, Sharon Osbourne, Nicole Scherzinger and Louis Walsh.  
Offline 
Thames for ITV1 
 
“God’s Acre” 1 x 80min Feature film. Malcolm lost everything to the recession. To pay off his debts he 
needs to renovate and sell his last house fast but a dreadful secret lies entombed within its walls. 
  
“Big Cat Games” 1 x 44min doc investigating whether big cats in conservation areas still hold the 
basic instincts they were born with. 
National Geographic US 
 
“Transformation Nation” 1 x 60min documentary for American Broadcast.  Designers turn a plane 
into hundreds of amazing new products and prove that creativity is a genuine solution to Britain's 
waste crisis. 
Arrow Media for FYI  
 
“Tipping Point” 1 x 60min gameshow hosted by Ben Shepherd. Online & Grade 
RDF for ITV1 
 
“BACKSTAGE!” Alton Towers Live. Offline & Online 
1 x 45min Box TV / 4Music 
 
“The Most Shocking Celebrity Moments 2012” 1 x 69min. Online & Grade. 
Objective productions for Channel 5 
 
“Cooks to Market” 20 x 45min. Offline/Online & Grade 
Splash for SKY LIVING   
 
“Marbella Mansions” 10 x 45min. Online and Grade  
Home / UK TV 
 
“Nicki Minaj: A Day in the Life” 1 x 45min. Offline and Online  
Box TV for 4Music 
 
“Desperate Scousewives” 6 x 47min. Online & Grade 
Splash Media for E4 / Channel 4 
 
“EMA Awards 2011” Surround show, 1 x 45min. Offline 
MTV Networks Europe 
 



“Flash Prank” 10 x 23min. Online & Grade 
Splash Media for MTV 
 
“James Martin’s Mediterranean” 10 x 23min. Online & Grade 
Splash Media for UKTV 
 
“Operation Hospital Food” 5 x 45min, presented by James Martin. Online & Grade 
Splash Media for BBC Two 
 
“Great British Hairdresser” 10 x 60min. Online & Grade 
Channel 4 & E4 
 
“A Farmers Life for Me” 8 x 60min. Online & Grade 
BBC Two 
 
“Fantasy Homes By The Sea” Series 4, 3 x60min. Online & Grade 
Living TV / BBC Worldwide 
 
“Real Stories” 3 x 47min.  Offline 
Box TV for 4Music 
 
“Restoration Roadshow” 20 x 30min.  Online & Grade 
Transparent TV for BBC Two 
 
“The World’s Greatest Pop Star” 4 x 45min.  Offline 
Box TV for 4Music 
 
“Road Wars” Series 6. 4 x 45min.  Online 
Raw Cut TV for SKY 
 
“YearDot” Series 1.  4 x 30min.  A television and web production following the lives of fifteen young 
people from across the UK as they go through a pivotal year in each of their lives. 
Offline.  
So Television / Holler for Channel 4 
 
“Generation Sex” Series 2.  3 x 45min series that takes an honest look at the topic of sex as it applies 
to the younger generation.  Celebrity guests make appearances and talk about their exploits.  Online 
Princess Productions for Fiver 
 
“EMA Style” 1 x 30min. Offline and online.   
MTV 
 
“Byte Size” Various. Offline and online.   
MTV 
 
“World Music Awards” 1 x 45min. Offline.   
Channel 4 
 
“Making The Video - AKON” 1 x 30min. Offline and online.   
MTV2 
 
“Wheeler Dealers” 6 x 30min show fronted by Mike Brewer and mechanic Ed China.  The show’s 
premise is that Brew and China are on a mission to save repairable enthusiast veichles, by repairing or 
otherwise improving a particular make and model to a budget, then selling it to a new owner. 
Discovery 
 
 



Promos / Short form 
 
Made in Chelsea online VT’s. Offline 
Monkey Kingdom 
 
Pink Promo  1 x 30sec, 1 x 60sec promos. Offline, Online & Grade 
Victoria’s Secrets 
 
Sri Lanka Airlines 2 x TV commercials. Offline 
 
We Need to Talk About Kevin Theatrical movie trailer. Offline 
Lipsync for Independent 
 
BBC Switch – links. Online 
Remedy for BBC 
 
Doritos – Online Commercial.  2.5mins - Offline 
Opel Zafira TV ad for Bakery Films Gmbh – Offline 
UEFA Promo 30sec for Six Foot Six – Online 
Red Bull 30sec Flugtag Ad for Kastner & Partners– Online 
Sold Out - Rod Stewart 30sec for Off the Radar – Offline and online 
Sold Out - Madness 30sec for Off the Radar – Offline and online 
Wayside 7 x 30sec TV Spots for Nicktoons – Offline and online 
David Beckham Academy for Off the Radar – Offline and online 
Asian Dub Foundation for Black Dog Films – Offline 
End of Year Presentation for Channel Five – Online 
2Pac / Bubba Sparx and various TV Spots for Abraham’s Pants – Offline and online 
Xbox 360 Launch video for Done and Dusted – Offline and online 
Bluetones Music promo for Roxy Productions – Offline 
 
Various On Air promotions for BBC, BBC Worldwide, Sci Fi, Box TV, 4 Music, NBC/Universal, Al Jazeera, 
Discovery, Nickelodeon, Cartoon Network and Jetix 
 
 

Corporate 
 
Rugby World Cup Highlights 2007 for Fire House Productions – Offline and online 
London is Amazing for Eagle Vision/GLA – Offline and online 
Vision ACAS for COI – Offline and online 
Stop Smoking Campaign for COI – Offline and online 
Dockers/Audi for Bartle Bogle Hegarty – Offline and online 
BBC Technology IMS for Blazkho – Offline and online 
Blues Island Airline for Spike – Offline and online 
Air Blade for Babelfish – Offline and online 
RBS Leadership Conference for Fire Mountain Communications – Offline and online 
 
Various corporate films for Fire House Productions and Jack Morton and many more… 


